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- 2564: Family firms’ aspiration and internationalization strategy: Examining the role

of board political background. With Nongnapat Thosuwanchot. SMS 41" Annual

Conference, Strategic Management Society, September 18-21, 2021: 2021-AC-
6773.

- 2563: The Role of Cultural Intelligence and Trust in Knowledge Transfer

Effectiveness from HQ to Subsidiaries: An empirical study of Japanese Expatriates

in Thailand. Raeeporn Rungsithong & Somchanok Passakonjaras. 33 AJBS
Annual Proceedings, The Association of Japanese Business Studies, Summer
2020-The Miami Conference is Postponed until 2021, p. 260-273.

- 2562: ﬁﬂ?ﬂﬂﬂﬂidﬂﬁﬁﬁ)"’ﬂnﬁﬁnmNaﬂiﬂmjﬁmaﬁqiﬁﬁ]ﬁLﬁ@mﬂmiﬁnLﬂwwaau
unlgUse TamilunGsm @iosunniu. finaunIuaEiLEUUNIIL.

- 2562: m‘sw‘”@ummﬂ%auimmwudﬂumaumwiauﬁaﬂ@;uﬂszmﬂ BIMSTEC.
mMIrinsauradssing lne.

- 2559: Expatriate Management: A Case Study of Expatriate Spouse Adaptation to

Living in Shanghai. Presented at 2016 ASBBS (American Society of Business and

Behavioral Sciences), Las Vegas, February 18-21, 2016.
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2558: Survey on the use of free trade agreements. (Advisor to the project). Funded

by Economic Research Institute for ASEAN and East Asia (ERIA).
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2L Ton, FONUBITUAZNAIWI WY TIAZLATIUIZAULAITIG (BIANITUAIT).

2556: Motivations and Management Practices: The Dynamics of Foreign Direct

Investment in Thailand. (Co-author with Amir Mahmood and Stephen Nicholas).

Presented at 2014 ASBBS (American Society of Business and Behavioral Sciences),
Las Vegas, February 20-23, 2014.
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mzm’mqm’mmm.

2554: Thailand Outward Foreign Direct Investment: A Case of Garment Industry.

Presented at Academy of International Business (Southeast Asia Chapter), Taipei,

Taiwan, December 1-3, 2011.

2554: Managing through Recession and Post-Recession: A Case Study of Gem and

Jewelry Exporters from Thailand. Presented at The 1st International Conference on

Business and Communication “The Role of Entrepreneurship in Achieving Competitive

Advantage in Global Business”, Jakarta, Indonesia, November 23-24, 2011.

2554: One Size Can'’t Fit All. Presented at ICBMR (International Conference on

Business and Management Research), Manila, Philippines, October 27-28, 2011.
Best Presenter Award received.

2553: Servant leadership: A study of Indonesian managers. Presented at ELLTA

2011, Malaysia, 15-17 February, 2011.

2553: Transactional and Transformational Leadership: A Study of Indonesian
Managers. Funded by Faculty of Commerce and Accountancy, Chulalongkorn
University. (Not published yet)
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2552: Perspectives from Thai Business on Outward Foreign Direct Investment: A
Case of Garment Industry. Funded by Faculty of Commerce and Accountancy,
Chulalongkorn University.
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2550: Business strategy and the production process of major broadcasting industries:
A case of Thailand, Presented at 4th Biennial KAREC International Symposium, The
University of New South Wales, Sydney, Australia, 8-11 August 2007.
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L9 (FN1VD RN DALAZLAIDILTEAY), NILNTWYATIANTIN.

2547 Degree of internationalization: Measurement, antecedents, and performance

effects: A study of small- and medium-sized firms (SMEs), Presented at AIB 2004

Annual Meeting of Academy of International Business, Stockholm, Sweden, 10-13
July 2004.
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2546: Misuse of ideas: Buying pirated products, Presented at AIB 2003, Annual

Meeting of Academy of International Business, Monterey, California, 5-8 July 2003.
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- 2545: Why not buy Thai products?: Assessment and modeling CETSCALE with Thai

consumers, funded by High-level research fund, Faculty of Commerce and

Accountancy, Chulalongkorn University. Presented at PACIBER, Bali Meeting, 11-14
July, 2002.

- 2544: miﬁﬂm@m@ﬂ'ﬁﬁﬂmiﬁm%'uammﬂnﬁmﬁmﬁ'wﬁwmaﬁﬂL'ﬁamiﬁiaaaﬂ,

ﬁﬂﬁqmﬁﬁ%ﬂii&nmdﬂimﬂﬂ‘lﬂ 8.

- 2543: Ph.D. Dissertation “International services: The choice of organizational forms

and plural management”. Presented at Academy of International Business 2001 (Nov

16-Nov 19), Sydney, Australia.

- 2538 MIATITAUNWNITAING 75 IRIA LU TNa g, F1NINBAENITNNT
WAIWLATHINILATRIANLAITA.

- 2537-2538: Relationship between personality and leadership style. With Kwanjai

Poonphol and Pasu Decharin. Funded by Ratchadapisek Somphote Fund. Published

in Chulalongkorn Business Review, June 1999.

- 2537: Strengthening competitiveness in the Thai textile industry in the global market.

With Dr.Chayodom Sabhasri. Presented on December 6, 1994 for a Conference
arranged by Chulalongkorn Economic Research Center and Industrial Finance

Corporation of Thailand. Funded by Thai Research Fund.

5. UNAMNNIIIBINIT

- 2020: The internationalization of sport industry: Factors influencing sports equipment

firms’ entry mode choice. with Bumrungpanictarwon, A., and Lawsirirat, C.

Psychology & Education, 58 (4): 1723-1730.

- 2019: Transactional and transformational leadership: a study of Indonesian managers.

with Hartijasti, Y. Management Research Review, 43 (6): 645-667.

- 2019: Servant Leadership: An empirical study of Indonesian managers across

different ethnic groups. with Hartijasti, Y., and Rajiani, I. Polish Journal of

Management Studies, 2 (2): 391-402.

- 2019: Expatriate Management: The Case of Expatriate Spouse Adjustment in

Shanghai. Journal of Business and Educational Leadership, 9 (1): 47-57.

- 2015: A Comparison of Corporate Social Responsibility between Multinational

Corporations from Developed Countries and Thai Multinational Corporations in

Thailand. Chulalongkorn Business Review, 37 (144), April-June: 81-113. (co-author)
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- 2013: A Study of Factors Influencing Tendency of Outward Foreign Direct Investment

of Thai Garment Industry. Chulalongkorn Business Review, 35 (137), July-

September: 31-54. (co-author)
- 2012: Thailand’s Outward Foreign Direct Investment: The Case of the Garment

Industry. ASEAN Economic Bulletin, 29 (2), August: 101-115.

- 2011: Factors affecting Thai companies’ decisions for foreign direct investment in

Russian Federation. Chulalongkorn Business Review, 33(128), April-dune: 86-107.

(co-author)

- 2008: A study of gem and jewelry in China market in stimulating demand for Thai

colored gem stones. Chulalongkorn Business Review, 30 (115-116), January-June: p.

147-177.

- 2005: Misuse of ideas: Buying pirated products. Chulalongkorn Review, 69 (October-

December).

- 2005: Degree of internationalization: Measurement, antecedents, and performance

effects: A study of small- and medium-sized firms (SMEs). Chulalongkorn Business

Review, 27 (105), July-September, 2005.

- 2005: Strategic Import Policy for Thai Automotive Sector. Chulalongkorn Review, 67
(April-dune). (In Thai)

- 2002: Challenges of a multifaceted globalization: Retail trade case in Thailand.

Chulalongkorn Review, 55 (April-June).

- 2001: International New Ventures. Chulalongkorn Review, 51 (April-dune). (In Thai)

- 1994: Reengineering in international business. Chulalongkorn Business Review, 16
(61), September, 1994. (In Thai)
- 1994: Franchise: Alternative for leading entrepreneurs. Chulalongkorn Business

Review, 16 (60), June, 1994. (In Thai)

- 1994: Why do we need international accounting? Chulalongkorn Business Review,

16 (59), March, 1994. (In Thai)
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