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Peer-Reviewed Journal Articles
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"Antecedents of Lifestyle Innovation Product Adoption and Post Adoption Behaviors", The
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and Late Baby Boomers in Bangkok Metropolitan®, Chulalongkorn Business Review,
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"A Study of Interpersonal Influences and Opinion Leader's Expertise on Purchase Decision
of Fashion Goods: A Cross-Cultural Study", The Business Review, Cambridge, 21(2)
Dec.2013-2013, (Tejavibulya, P., Eiamkanchanalai, S.).
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(JBER), 7(12): 31-40, Dec.2009, (Hongcharu, Boonchai., Eiamkanchanalai, Somkiat.).
"Word of Mouth Marketing: A Model of Personal Interation in Integrated Marketing
Communication”, Global Business & Economics Anthology, 1: 399-410, Dec.2007,
(Hongcharu, Boonchai., Eiamkanchanalai, Somkiat.).
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"Future Labor Market of Thai Traditional Fabric and Thai Traditional Fabric Related
Products”, Chulalongkorn Business Review, 18(107): 81-89, Jan.2006, (Eiamkanchanalai,
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"Service Quality and Satisfaction of Traditional and Technology Enhanced Services'Back to
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Cham, Academy of Marketing ScienceJun.2018, (Eiamkanchanalai, S., Assarut, N.).
"Segmentation of Thai Consumers using Acculturation to Global Culture and its
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Marketing, 47th European Marketing Academy Annual ConferenceMay.2018,
(Eiamkanchanalai, S., Assarut, N.).

"Impact of Online Information on Intention to Use Hotel Reservation Website: Interaction
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Economics Society International (B&ESI) Confernce, Ljubljana, Slovenia Jul.2016,

(Eiamkanchanalai, S., Assarut, N.).



Publications

"Investigation of Attitudes towards the Elderly and Social Interaction Using Value and
Lifestyle Segmentation: Approach towards Intergenerational Society'The 4th International
Symposium on Business and Social Sciences, Sapporo, Japan Jul.2015,
(Eiamkanchanalai, S.).

"Customer Innovativeness and Opinion Leadership: Revisiting Consumer Characteristics in
New Product Diffusion Process'The 24th Business & Economics Society International
(B&ESI) Conference, Italy Jul.2014, (Eiamkanchanalai, S., Assarut, N.).
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Information Systems, and e-Government (EEE'12), CSREA Press, Las Vegas, USA.
Jul.2012-Jul.2012, (Eiamkanchanalai, S., Assarut, N.).
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International (B&ESI) Conference, Vienna, Austria, Jul.2019, (Assarut, N.,
Eiamkanchanalai, S., Surasiengsunk, S.).
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Consumption Pattern”, University of Strathclyde, Glasgow, UK, May.2018-Jun.2018,
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"Comparative Effects between Official Company Websites and Consumer Review
Websites: Do Official Company Websites Remain Necessary?", 29th Business and
Economics Society International Conference, 64 Holden Street, Worcester, MA 01605,
USA, Jul.2016-Jul.2016, (Eiamkanchanalai, S., Assarut, N.).

"Condominium Value-based Segmentation: A Case Study of Bangkok Metropolitan®, The
2016 Annual Conference of the Emerging Markets Conference, 2016, (Eiamkanchanalai, S.,
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Lifestyle Segmentation: Approach towards Intergenerational Society", International
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"The Impacts of Customer Experience Gomponents and Customer Experience Value on
Overall Customer Satisfaction", The 2011 Barcelona European Academic Conference, 2011,
(Akaraputipun, Sirin, Eiamkanchanalai, Somkiat).

Research Grants

"The Ranking of the Strongest Brands in 2016 and Formed the Decision to Purchase
Various Product's Types of Thai Consumer.", 2015-2017, (Unahanandh, S.,
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Model'Aug.2018, (Assarut, N., Pongtanalert, K., Hoonsopon, D., Puriwat, W.,
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